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Clinical Trials & Social Media

Overview

The goal of this recommendation is to balance the need for clinical trial recruiting via social media with IRB compliance and Web strategy and monitoring of National Jewish Health.  Each trial marketing group defines their overall marketing plans within guidelines set out by the IRB and has a relative autonomy in executing their plans.  All content related to marketing trials is reviewed and approved by the IRB in advance of appearing unless it complies with messaging guidelines defined by the IRB, [ORG NAME HERE] and National Jewish Health.  If desired by the trial, recruiting via Social Media should be done as an integrated portion of the online marketing for clinical trials and the social media activities of National Jewish Health.   

Our recommended approach intends to address the following issues:

· Monitoring in place for messages.  The main social media accounts for National Jewish Health are monitored on a daily basis for questions, inappropriate content and user participation.  
· Minimizes overhead for maintenance.  Once an online presence is established, it is critical to maintain its viability by adding relevant content at least four times a week.  While it may be difficult for an individual lab or study to generate that amount of content, the primary accounts are lively with content contributions from other sources.  By always linking posts to the Clinical Trials listings on the National Jewish Health site, one source of trial info and recruiting messaging can be leveraged.  
· Established audience for trials recruiting.  We have over 1,100 active fans on Facebook alone, growing every day.  This engaged audience can assist us with spreading our message about trials and recruiting.  

· Brand awareness.  By placing the trials on our main Facebook site, we are able to communicate to our fans the science-based nature of what we do at National Jewish Health.  The current content is very clinically oriented aside from content generated by Public Affairs.  Trial marketing on the main page benefits from the credibility of the surrounding National Jewish Health content.  
Content Guidelines
1. Clinical trials information will be posted as part of the main National Jewish Health content on social media outlets.  Postings will link back to trial info on the National Jewish Health website.  As content and activity warrants, featured clinical trials sections can be created.  Standalone social media entities should not be created at this time.  

2. All Clinical Trial content should be available and up to date on the National Jewish Health website via http://www.nationaljewish.org/research/clinicaltrials/index.aspx.  For access to Clinical Trials on the National Jewish Health website, email webmaster@njhealth.org.  
3. Information posted should be value-added and targeted to the audience being reached.  Messages should be meaningful and interesting as their own entity.
4. Social media content must be reviewed and approved by the IRB.  The Web team will work with groups to facilitate posting content to social media sites.  
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